
Editorial Policy
　

With the aim of realizing our corporate vision – “to build a trusted 
identity as a contributing member of the global community” – 
the Yokohama Rubber Group has been rolling out a series of 
corporate activities that are deeply rooted in the individual 
regions where we operate throughout the world, under our 
Grand Design 2020 (GD2020) medium-term management plan. 
To this end, we are working to address social issues on the basis 
of our CSR slogan – “Caring for the Future” – and in line with the 
five key aspects of Corporate Governance, Products, the Earth, 
People and Community.

This Report was created to share the Yokohama Rubber 
Group’s policies, approach to CSR, orientation, specific measures, 
performance, and how they relate to the U.N. Sustainable 
Development Goals (SDGs), with each of the Group’s 
stakeholders in a concise and clear manner.

To help ensure the peace of mind of all of our stakeholders – 
including customers, suppliers, local communities, and the global 
environment as a whole – we provide more details about our 
environmental, social and corporate governance (ESG) initiatives, 
in which, in our business management, we strive to ensure 
fairness and harmony between our high-quality monozukuri 
manufacturing operations and the needs of the environment and 
society on our CSR website (which follows the GRI standards) and 
in our Securities Report and Annual Report; we suggest that you 
read these other materials in combination with this Report.

Period covered by the Report: January 1, 2018 to December 31, 2018

(Information includes some activities which 
were conducted in and after January 2019)

Date of publication: October 2019 (the Report is issued annually)
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Caring 
for the Future
Make life more fulfilling 
for people everywhere.

Products
Deliver fun and 
peace of mind.

The Earth
Leave a sound 

environment to 
future generations.

People
Build on each 

other’s strengths.

Community
Earn the 

confidence of 
our neighbors.

Corporate Governance
Lay a solid foundation for 
fulfilling social expectations.

To enrich people’s lives and contribute to their greater happiness 
and well-being by devoting our wholehearted energies 

and advanced technology to the creation of beneficial products.

－ Basic Philosophy －

Caring for the Future

－ CSR Slogan －

● Take on the challenge of new technologies 
to produce new value.

● Develop proprietary business fields 
to expand the scope of business.

● Create a workplace that values, 
improves and energizes people.

● Deal fairly with society and value harmony 
with the environment.

－ Management Policies －
● Develop ourselves so that 

we may give our personal best.

● Trust, challenge and improve one another.

● Nurture a welcoming, open spirit.

－ Action Guidelines －

Excellence by nature

－ Corporate Slogan －

Yokohama Rubber CSR Report 2019

CONTENTS

CSR Website
Provides more detailed information 

about our CSR initiatives
(https://www.y-yokohama.com/global/csr/)

CSR Report
Provides a concise, 
clear introduction 

to our company’s CSR.
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Support for local communities in collaboration with Chelsea F.C.

Yokohama Rubber is an official club partner for English Premier League football club Chelsea F.C. The Chelsea Foundation was 
established by Chelsea F.C. to contribute to the cultivation of young people through football (soccer); the Chelsea Foundation carries 
out social contribution activities involving sport in countries all over the world, and Yokohama Rubber provides sponsorship for 
these activities. When Yokohama Rubber organizes soccer schools for local children in countries where we operate – including Qatar, 
Italy, Russia, the U.S.A., Vietnam, Japan, etc. – the Chelsea Foundation provides support by dispatching coaches, etc. to assist with 
these programs. To date, several hundred children have learnt positive life lessons through soccer by participating in these activities. 
Projects of this kind on which Yokohama Rubber and the Chelsea Foundation collaborate together also help to strengthen the 
Yokohama Rubber brand.

In the U.K., we have been involved in activities that help to spread awareness of the importance of vehicle safety inspections 
among Chelsea F.C. fans. In the future, we will continue to collaborate with Chelsea F.C. to make a proactive contribution towards 
both tire safety and local communities.

C a r i n g  f o r  t h e  Fu t u r e

Soccer schools
(Left) Ho Chi Minh City, Vietnam
(Right) Harlem, New York, U.S.A.

Yokohama Rubber is a signatory to the United Nations Global Compact.
Yokohama Rubber is an advocate of Fun to Share, a climate change program working to realize a low-carbon society.
Yokohama Rubber Group is an official partner of Chelsea F.C.
This publication was printed on FSC®-certified paper, which includes materials from timber manufactured in properly managed forests.
This publication was printed using a waterless printing method that does not emit hazardous waste fluids.
This publication was printed with vegetable oil ink which has zero emissions of VOCs (volatile organic compounds) that cause atmospheric pollution.
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