
Since we began implementation of our GD100 medium-term business plan in fiscal 2006, we have been 
working towards the achievement of clear, specific goals in the run-up to the 100th anniversary of the 
founding of Yokohama Rubber in 2017. I feel that we have been successful at coming up with ideas to 
further the realization of our objectives, and then getting everyone at Yokohama Rubber working 
together as one to put these ideas into practice. Both in our company and in society as a whole, it is 
important to “pass on the baton” to the next generation; over the past 12 years, we have been constantly 
thinking about how we can pass on the baton in the best possible way.

In our CSR activities, rather than merely seeking to fulfil our corporate responsibilities to society, we 
have adopted an approach that emphasizes building ourselves into a company that is trusted by society. 
Instead of focusing only on short-term profitability, we have concentrated on earning the trust of a wide 
range of different stakeholders. At the same time, I believe that maintaining a constant awareness of the 
importance of Environmental, Social and corporate Governance (ESG), which has become a major 
focus of attention in recent years, will help us to stay on the right path.

Today, as we look ahead to our company’s 100th anniversary, we need to start thinking in terms of what 
society will look like in 2050, or 100 years from now. Regardless of how society changes, I firmly believe 
that, if we continue to strive for steady, healthy growth, then we can be sure of keeping society’s trust.

As I see it, Yokohama Rubber’s biggest strength lies in our corporate culture, with its emphasis on 
freedom. By making maximum use of our corporate culture, which encourages employees to think freely 
for themselves and to make their views known, we can continue to respond effectively to the rapid pace 
of change in technology, and the rapidly changing social environment, which Industry 4.0 embodies. I 
believe that, as we continue to respond to change, we need to aim at becoming a truly “global enterprise” 
that is able to successfully develop localized business operations throughout the world.

To realize this vision, it is vitally important for all employees to demonstrate 
“thoughtfulness,” in terms of thinking not just about themselves, but about 
how they can be of use to, and make a positive contribution towards, other 
people and society as a whole. I sincerely hope that the new generation that 
will be carrying Yokohama Rubber into the future will approach their work 
with this kind of “thoughtfulness.”
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E d i t o r i a l  P o l i c y
This report was created to share Yokohama Rubber Group’s policies, approach to CSR, orientation and performance with each of its stakeholders in a concise and clear manner.
On October 13, 2017, Yokohama Rubber celebrated the 100th anniversary of the company’s founding. Looking ahead to the future, this report introduces our company’s 
approach to helping to solve social problems, in line with our goal of building a trusted identity as a contributing member of the global community.
Additional details of our activities can be found on our CSR website, which contains a host of information compliant with GRI Guidelines Ver. 4 about the progress of Yokohama 
Rubber Group’s CSR activities. We invite you to review this website together with the print version.

Period covered by the Report: January 1, 2016 to December 31, 2016 (Information includes some activities which were conducted in and after January 2017)

Date of publication: December 2017 (the Report is issued annually)
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